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Objectives

Economic Social

I KOICA’s Strategy on Agriculture & Rural Development (2016-2020)

Securing the comprehensive well-being for rural people

To contribute to the enhancement of the quality for all through the

inclusive and sustainable rural and sustainable development

- Conservation of rural

production systems and
natural resources by
responding to climate

change

Environmental

J



KOICA-CJ Rural Development Project for Developing Agricultural Value
Chain in Ninh Thuan, Vietham (2014-2017)
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I Creation of Agricultural Business Opportunity through e-Commerce

in Bangladesh (2017-2019)
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